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1. PERCEPTIONS ABOUT COMPETITION

Q1A

2. EXPERIENCING A LACK OF COMPETITION

Citizens’ perceptions
about competition policy

26.572 interviews
21 > 25 / 01 / 2019

1.002 interviews
21 > 24 / 01 / 2019

Q2T

Flash Eurobarometer 476
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Base: Respondents who have heard or read about
competition cases within the last 12 months (n=10,758)

Base: Respondents who would know where or who to turn to
if they were to identify a major competition problem (n=11,369)

3. MAIN PROBLEMS IN SECTORS WHERE A LACK OF COMPETITION WAS EXPERIENCED

Q3Q4

Base: Respondents who have experienced problems due to a lack of competition in the following sectors:
telecommunications and Internet access, energy, financial services, transport services, food retailing, pharmaceutical products (n=16,813)
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4. AWARENESS ABOUT COMPETITION POLICY
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